[image: image1.png]cbseﬁguess





	[image: image1.png]
	http://www.cbseguess.com/




Sample Paper 2010
SUBJECT – Business Studies
Class – XII
GENERAL INSTRUTIONS:-

1. Answer to questions carrying 1 mark may be from one word to one sentence.

2. Answer to questions carrying 3 mark may be from 50 to 75 words.

3. Answer to questions carrying 4-5 mark may be about 150 words.

4. Answer to questions carrying 6 mark may be about 200 words.

5. Attempt all the parts of a questions together.

Q1. Rita wants to buy a packet of juice. As an aware customer how can she be sure about the quality of juice she plans to buy?







1marks
Q2. District forum redresses the grievances of what amount?



1 marks
Q3. Distinguish between Taylor and Fayol on the basis of ‘Unity of Command’.  

1marks

Q4. How are principles of management helpful for managers in fulfilling their social responsibility?

 1marks
Q5 what is internal environment? 






1 marks 
Q6. At which level of management more time is consumed on planning as compared to other levels?










1marks 

Q7. What is meant by ‘selecting an alternative as a step involved in the planning process? 1 marks

Q8 state the first step of staffing process. 





1marks
Q9. ‘Filling vacancies from within the organisation has some advantages as well as limitations.’ Explain any one such advantages.






1marks
Q10. Which two standards will you suggest for production department?


1marks
Q11. Length of production cycle affects the working capital requirement of an organisation. Explain, how? 










3marks
Q12 ‘Automobile ltd. offered to sell their new bike at about Rs 4,000 less than the usual price’ is an example of one of the techniques of sales promotion. Name the technique and explain two other techniques with examples.







3 marks
Q13. Distinguish between  the NSEI AND  OTCEI on the following basis.

a) Year of establishment    b) paid up capital   c) securities traded   d) objective
3marks
Q14. Explain the importance of ‘financial Planning’.




3 marks
Q15. Raman is working as ‘Plant superintendent’ in Tifco ltd. Name the managerial level at which he is working? State any three functions he will perform as ‘plant Superintendent’ in this company. 

3marks 
Q16. What is meant by Need Hierarchy? Give an example of Individual Need Hierarchy. 
4 marks

Q17. “Anything minus management is zero”.  Explain the importance of management in the light of this statement.    








4 marks 
Q18. Explain any four ways and means of consumer protection available in india. 
4marks
Q19 Define organising and enumerate the steps involved in the process of organising. 
4 marks 
Q20 Explain the four components of macro environment. 



4marks
Q21. Discuss the following techniques of scientific work study:

a) Time study
b) motion study 
c) fatigue study

d) method study 










5marks

Q22. Explain the relationship between planning and controlling.



5marks
Q23. Explain the meaning of ‘Capital Market’ , ‘primary market’ and ‘secondary Market’. 5marks
Q24. Discuss five objections to advertising. 





5marks
Q25.Explain in brief any five limitations of the planning. 




5marks
Q26 what is meant by ‘divisional structure’ at an organisation? Explain any two advantages and any two limitations of it. 








6 marks

OR

       Explain the meaning and process of delegation of authority.
Q27. Explain two each method of ‘On the job training’ and ‘off the job training’.

6 marks

OR

      Which function of management helps in obtaining right people and putting them on the right jobs? Explain any five points of importance of this function.
Q28. What is meant by ‘communication’? Explain how communication is an important function of management. 









6marks

OR

What are the barriers of effective communication? Suggest measures to overcome them.
Q29. Explain briefly the factors determining the amount of fixed capital. 


6 marks

OR

What is meant by working capital? How is it calculated? Discuss five important determinants of working capital requirements.
Q30. Explain in brief any three qualities of a good brand name. Also, explain in brief any three functions of packaging.








6 marks

OR

‘Advertising misleads customers and increases the cost of products.’ Do you agree with this statement? Give reasons in support of your answer.
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